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DESIGN SERVICES BY EMILY YAHN



ABOUT EMILY

With over 10 years experience in creative direction, art direction and
design, Emily offers creative and technical strengths which combine
conceptual and design skills for digital and print.

At KSA-Plus Communications, she helped clients develop branding,
annual reports, websites, corporate identities, and brochures. The firm’'s
focus on non-profit and education has helped Emily develop strong data
visualization skills and information-driven designs. She joined KSA-Plus
Communications after working at Ketchum Public Relations, where she
produced advertising and integrated marketing campaigns for a wide
variety of consumer-facing and business-to-business clients. At Ketchum,
Emily also directed photoshoots, collaborated on new business pitches,
and developed her client facing skills. Prior to Ketchum, Emily was the art
director and webmaster for Event Solutions, a monthly trade magazine
for event planners. The tight monthly deadlines honed her ability to
design quickly while managing production and publication.




EXPERIENCE

ART DIRECTOR

KSA-Plus Communications
Arlington, VA
November 2009-Present

SENIOR GRAPHIC
DESIGNER

Ketchum Communications
San Francisco, CA
September 2004-
November 2009

ART DIRECTOR/
WEBMASTER

Event Publishing
Tempe, AZ
September 2003-May 2004

Branding, print and web design for primarily education-related and non-profit
clients. Sample clients: Bill & Melinda Gates Foundation, DC Public Schools and US
Department of Education. Duties include art direction and design for brochures,
annual reports, identities and related materials, e-newsletters, websites, and videos;
supervise production team of three and freelance designers.

Print and web design for large, national clients in consumer and business to business
channels. Sample clients: Clorox, Kikkoman, Haagen-Dazs, Chase credit cards,
Skinny Cow Ice Cream, Ghirardelli, and DIRECTV. Duties include art direction and
design for brochures, press kits, mailers, trade show displays, advertising (print and
web), sales training presentations, video production and website design through all
stages of production. Supervise and direct photoshoots and illustrators. Active
member of new business pitching team, helping to win several key accounts.

Design monthly 4-color, 60-page magazine, Event Solutions, for 50,000 event-
industry professionals. Redesigned magazine at beginning of 2004. As webmaster,
update site and create pages as needed. Traffic all advertising for magazine, create
ads for clients, design in-house marketing materials.



TECHNICAL EXPERTISE

@ Photography

Adobe

Microsoft

Creative Office

Cloud




PORTFOLIO




PRESCHOOL iPAD CURRICULUM

Sesame Street

DETAILS

WORKSHOP 10

Super Tools!
Ramps!

iPad app mock ups for
digital preschool

curriculum that Investigating force and motion
by building ramps & pathways

incorporated daily
lesson plans with online
tools.
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DIRECTV FOODSERVICE CAMPAIGN

DIRECTV

DETAILS

How to fill your bar
tothe brim.

Ad campaign to market
DIRECTV's sports

packages to restaurants
and bars. Print and web
ads developed, as well S aea T

AR Ly s 1 g S L TR W et e

as direct mail and blow- SR o
in cards to coordinate
with print placements.
Campaign won Silver

Addy in San Francisco.




How to fill your bar
to.the brim. . AR

Bars and restaurants with NFL SUNDAY TICKET™

report 3 74% increase in traffic during football season.” A FREE Strntars DRICTY hosnivars - up 10 3¢
A Tl linwup Belps il your bar—and yoor cash register. When a comes to %, DIRECTYV delivers

what Cabie can't: exclusive, tratlic-belding packages like NFL SUNDAY T} g . SAWN

MARCH MADRESS™ and NASCAR HetPass™, plus moce sports programming in O™ tha= arry o2 0 400 L‘;‘.;"_'.'Z.l:...“'a:':.‘.

cable er satellite previder. Not to mention higher cussomer satistaction ratings than casle —seven D I R E C T V
Years runeing * S0 g0 ahesd. Check sut our grem mtreduciery offar, 3ag (et f pour - M T SRM Rataidy FOR BUSINESS

FREE samsos prurvonanst nmmentiat wass sumn.

CALL 1-888-707-9398 or VISIT directv.com/business
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Bars and restaurants with NFL SUNDAY TICKET™

report a 74% increase in traffic during feotball seasen.’ [ 313 T e—
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CALL 1-888-854-7754 or VISIT directv.com/business




Bars and restaurants with NFL SUNDAY TICKET™

report a 74% Increase In tratfic during football season.’

A Tull bnesp helps (il your bar—and your Cash register. When i comes 10 sgorm, DIRECTV seliers
what cable can't: exchunive, Mattic-Suilding packages ke NFL SUNDAY TICKET™, NCAA® MECA MARCH
MADNESS™ and NASCAR HotPass™, plus mare sports programming in MD™ than aty orter cab e or
SA0HAw prowder. Nat 16 MEntion higher custamer satisfaction ratisgs than cable - teven years 1unsing '
52 96 #head, Tap Indo sur great intraductary alfes, and get ready 12 go wanding-reem only

CALL 1-888-707-8105 or VISIT directv.com/business

Two things you just don’t see
with DIRECTV.
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GATES FOUNDATION RESEARCH

Bill & Melinda Gates
Foundation

DETAILS

Translated cutting-edge
research that examined
best practices to predict
student growth into
easy-to-understand
reports, summaries, and
graphical presentations
that engaged educators
and opinion leaders.




Quality Teaching Matters 1§ ‘ ) 7 Lo . % signs of Student Growth
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What We
BELIEVE

At the Bill & Melinda Gates Foundation, we believe
that nobody knows teaching like teachers.

Tho moet innovative ideas about how 1o dramatically accelerate student
success will come from classroom Seachers as they find better ways 1o
give leedback to and get leedback from their students.

We believe that teachers are central to dramatically
increcming student leaming. There is nothing mose
powarful in the clamroom than the relationship
between Seachers and students. Research shows i,
and each and every one of us knows this from cur own

A former student’s father of mine has cancer. xporonces os sudants

Wo believe that the moet radical

She said that if he passes away soon. she wants me i n to tching evesion wilcoee

from classroom seachers when they are

to wak her down the aisle when she gets married. e
five minutes before this. | broke up a fight in the brary e ———

the clessroom. Research suggests that
Brandon White. Middle School English Language Arts Teacher an Increase in tackers” ropoctod sonno

ol professional community is a leading

Indicator of impeoved proctice and greater

student achiovement.




CONSIDER

What We SUGGEST

Early research and real-world examples from those making progress
suggest several strategies worth considering ... and avoiding.

-
| ask stufents what they be and dn't
W about o esson. what s confusmg
and what ddn’t moke sense. from
there. everything g2t twealed based
on therr answers. [t's my favonte woy
of thiky about whether something is

Math

&:veumi
Tina Krokoukis, Middle $







CHARTER SCHOOL WEBSITE

National Alliance for

Public Charter Schools

DETAILS

Redesigned website to
allow for updated CMS e ——
and expanded visual Bl e
capacity. Model law _ 4

database and data i et S
dashboard redesigned o _ |

for more robust data || .,
visualizations. Erne s e | |8

.Ih Cet charter school data




Cet the Facts Where We Stand  Cet Involved 0 Dontate Now! Q&

What is a charter school?
Lorem ipsum O080r il amet
consectetur adipiscing elt, sed do

ewsmod tempor inCididunt

LEARN MORE

Cet charter school data

Support nationwide

Take Action!

Cet the Latest

Every Ch”d Deserves We are working to grow the number of high-quality charter

schools available to all families, especially those who do not

a Creat Education

have access to high-quality public schools. Learn more

AOA Mot asund
Trends in Evaluating puidance on how govt
T shaadown afects schex
School Academic Quality : =

mewl programa fead ow

The Next Charter State n It Takes a Team!

Ne're working with a broad coalition
of partners 1o pass a charter schoo

law Kertuchy. Read mare about the them accepted. and make

biong for tRe tess

. AEAOR P

10 the Nationad Charter




a'A‘l‘lume Cet the Facts Where We Stand  Cet Involved 0 Dontate Now! Q
~*Charter in}=] £]9
00IS

National Charter Schools Conference  National Charter Schools Week  Lawyers Network Take Action

NATIONAL CHARTER CHARTER SCHOOL
CONFERENCE SCHOOLS WEEK LAWYERS NETWORK




National
Alliance

Cet the Facts Where We Stand Cet Involved 0 Dontate Now! Q
S for Public
Charter

What Are Charter Schools? Data Dashboard Model Lav ) itabase Research and Publications m E n u
Schools

Measuring Up to the Model

To help states create laws that support high-quality public charter schools, the National Alliance has developed a model state law. Each
year, we rank states based on how well their laws align to this model. We also examine how well states are implementing their laws

Alignment to Model

By Total Score

@ By Component of Law ' <
= | A
SCORING SCALE <3

3 The state does not have a cap
The state has a cap with room
for ample growth. OR the state
does not have a cap, but allows
districts to restnct growth

The state has a cap with room
for some growth

The state has a cap with room
for limited growth

The state has a cap with no

X Score:
room for growth

20f4 FL
Not scored for this component poinls
Implementation




CONAGRA MILLS BROCHURE

ConAgra Mills

DETAILS

Rebranding and
launching new product
lines for ingredient
manufacturer. Art
directed photshoot and
designed brochure.
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SELECTION IS JUST THE START
“(o,,mM\mwﬁmmmmur;lemm:ml;nml&
prodect devebopment cycle—-(rom Concept throwgh lomnmulatson nd 1es8ng 10 peoduct launch
aod beyond

As your supplier and partner, we give you access to oer valuable functional rerources
Culnary. technical, regulatory, nutrition, Comumer insight and rigk ANIgement experts
.,,..naudlhommmbn\namueloﬁwm your growth

« Culinary supgort O = Food safety and of healhéal whede grain

chels are passionate packaging expertive—Our  ingredients. fets ux
abost creative commercial food safery Npneeriog SuRgest applications snd
food products. They ot packapng experts Tormulations that targer
SUPPONT YOUr mew product understand bow raw the nutritional benedins
Gevelopment process with materials bedave in YOu 30 your cuttomers
arvianic and though ful prepared-food syytems are seeking
concepts that Lap nto Let them Neld your 5
Culnery dereagraphic and Questions about flour &:ﬂnmlhm'"
Ifestyle wrends. sebection, packaging |w:ﬂ'|ﬁ w--:nur.

« Om-site bechmical choices and anything i and ,,,,,,,q' M‘ ,::
assistance—Technical between sentiments, along with
specialivts focated * Assistance with the semsory and woetal
strategically across the developing great- Sorces that shape
coantry stand ready tasting. “etter for you™ Purchaning decision
10 provide on-use, prodects—An in-degth We're commitsed 10
timely formedation and wnderstandeg of Libeling Peoviding actionable
production solutions. and repelatory matters,

Ieaighis 20 Gur estomery.
cospled with our catalog

PARTNERING TO MANAGE RISK

Onr custormers” Ik maragtement goals are a3 diverse o dynamic as the market, which 15 why
mmtuwmwmw«mummummmpum xpose. Ouwr goal iy 20 help

You achieve your desred resadts, balancing risk with reward
3y capializing on our knowledge, size and position i the grain market, we pass om actionable

Information 1o our customers, Large and small 105 alll part of how we keep your loog-serm
saccess top of mind

+ World class commodities specialings - * Futures expertiseHedpng srategies
We sty ahead of developments that impact Set our customers lock in predicrable
pran markeny, inclodeg energy. weathee commadity prices for long-term besisess
transportation and workd cvents eioess.

« Comtant market intelligence-Our * Risk management services—\We offer &
sales and commodities stalf monitor the full wﬂnhodmhmmmm
comisuos lloctustions in the cost and with eptions tailoned 10 your specéic needs
avalabdury of wheat along with those of and objectives. From economic research
other commodities and analyses 10 risk sokten execution,

W Ve 2ot you covered
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The Latest Wave

. 7% WIIDEWIN @ FENAESSANCE IN Comuames interest in Ancent Grams, and

TO Hlt 0 revitaline these hetrloom “superfoods ™
l since the dawn of histoey, amaranthy, millet, quinoa, sorghun and teff have

WhO e served aviaations as staple grama. Now. m their quest for health and variety,

ConAgra Mills has Jod the effc

+ Serall, pade, round * Senall, light-colored

* Medium sized round

Gfaln Arserican comumens ate dhcoverng the aaiunsd netnion, excniog teatsres and sniqee yrilow gramn with found grain with an Dran with a mild : :-‘)l:rt:‘ > mrt
flarvors of these grains. By sourcing refable supphes and milling these graws into amild Naver that's somistakably nutty lighely yweet Laste lwf-ﬂ: y:‘: s

lnnovatlon Tunctioeal form Ve siegghe gy sin flours a0d multigran hlends. we 've added the desl tor blendng earthy flavee that eedds well with molasses-like f
quality and scale that will support the mdnsry s 1nt-contery introdection with the flowrs of s ke Fuvor

Indigerous to South other favery

'S Ancient ol Ancient G, With Tamctnoadity acroas a wide zange of apglication—from ather grains Ammerica, where the  + Origenated in o .r,‘q;::::',"h:‘:,?
trvads and prza crents 10 breakfast cereals and bars—its no wonder these Ancient + Astaple m India Incas pratsed it as today, if's the fdih < Th i
Geains are making waves Al over again Maey of our Ancsent Gesrna peoducty asd comipon In the "mother of all most important s Orain is &
e alwo raturally gurenviooe, offeriag a new workd of flaver and nutrition Aferca, millet wan rains” Principal souece

coreal crep in the
domevticated more + Livedy flaver workd

B0 4000 Y 30 complements
M & wikd Wesmt

of nutrvson in the
Ethiopian dhet

Tor your glaten-free applications

Heghly versanile- 5

Weal lor use in
soeghum can be syed

Breakfast cereals,

Afrxcan grass paza, artisan-style I extrided sk ’:::tv-lh wallle

+ Whode grain reillet breads and more and flaked cereals h'”:rnhm e
Moer works well + Higher protemn formulated into ,,,,;" "“T‘M
I appiications quality compared bukied goods and Applications
Inctudng pavis and with that of many even brewed into e te souwce
Mastreads other grains; a beer of caloum snd

« Millet rutrients powreful sourceod  + Naturally gluten free wuﬂ
ieclude the B minerals, incloding * Noturally ghutens free
Vitamen —thiamon calcium, magresnan,
titollave nacin, potassium sd ron

postothenic20d B, . Nanwally ghaten-free

18- alorg
W & iumber of
other Irportan
mtnenss

o Matwraly chuten free

NG 215T-CENTURY
q Nowrs, multigrain blesds and
0 of the industry s mont trinted soerces

8 wide range of applicatoom

Ml flae rmspening the ewxt generation of whole

paetfolio, includng protein, fliber, vitamirs,

L

g and blends with chia available




POTATO BROCHURE

CLIENT

United States Potato
Board

DETAILS

Recipe brochure for
school foodservice
operators to encourage
incorporating potatoes
in healthy recipes
beyond fries and tater
tots. Art directed recipe
photoshoot.

Kid-Tested
Healthful
Recipes and
Tips with
America’s
Favorite

Vegetable




Kid-Tested
Healthiul

Recipes and

Tips with

Americas
Favorite

Vegetable




FOODCAST NEWSLETTER

ConAgra Food
Ingredients

Quarterly newsletter for
food industry
developers, which also
promoted client’s spice
products, to help
developers stay on
trend. Designed all
materials, including
packaging, and art
directed recipe
photoshoots for each
issue.










Comfort Gomes
in Many Flavors




COLLEGE COMPLETION REPORTS

CLIENT

Complete College
America

DETAILS

Creative direction and
design for national
reports with complex
infographics to highlight
client’s key findings and
recommendations.
Reports were featured
in numerous media
outlets and brought new
work to the firm due to
its revolutionary method
of story telling.

o8 implementing

oMY COLLEGE AMERICA

1hqhxv rducation’s

Bridge to Nowhere

more aﬂowdab\e.

Make college

{
"~ Restore the promise ©
graduating on tme:




Higher Education’s

Bridge to Nowhere

Are states implement'mg
the best reforms to get more
college graduates?

" —'-\ \
¥
more affordable.

Make college
a store the Pr
ng on time:

graduat.i

COMPLETE COLLEGE AME RICA
COMPLETE COLLEGE AMERICA

e



WHERE WE STAND 15 INE.

The National Picture

And graduates take far too long to finish, costing missed
opportunities and money.

Bk

Pegeration for cakivhes. whch mest nos STEM “m'm"""“‘m&n ‘
";Qﬂwn\m—a Shuderts s far more by :‘lvm‘m-;amw
WILBE WA ITeenatics o eevert SRELE s the “big Chuces” of

':"‘""’\N\lx-o—-( agon,

CRITICAL PATH USIVE
COURSES ACADEMIC ADVISING
From Regering 15 end, scedeni rcuations i lechaciogy dow mesons
Pty CONLAN Crtosl courses that 15 D0 1argeted and CUAtIreOnE 1 reet e
st De Completed N waguence each e e
Samsanier 13 cartity Tt studerts are Iy T 1 posibie for et tutens \o

On ek These courses gve studnts TR Pertarmmance n eouned Courses st
early s abost Dhew prosgects A 1Rt rEorntons when g whem they
A0ESS N 0 fren tekd of Wy e most noeded.

Detaded G7S 06 pages 1615
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What do we do about it?

Students are wasting time on excess credits ...

Colbegen should:
(©) Requite formal, on-time completion plans for
Associate 'm:" X5 chaices often add up %0 less success. = every student, updated annually,
take 60 credite Should take 120 creaits o 10 engage i an extended period of
Secald o ke 136.5 5 ng b avliple outof (L) Enact caps of 130 credit howss for a bacheloe's
.0 cxedita Suadeas o or sample Ay 9
Students take o "\“Nd‘“" might work degroe and 60 credit bowrs for an awociate

Im who have the luxury of unkimited degree.
: sed money. But this approach dooa't work @ Create 2 commvon general education core
t: e sesrly 50 percent of studets who work Program o cnsure Onsedeney
than 20 hours a week o for the 25 percent of () Requice full transfecability of commaon cony
sty codlege students who work more than QOURsCS.
i — . (©) Adopt alternative Pathways 1o belp students
== vam college crodits, sudh as throwgh Advanced
Placement, online bearming, and accelerated
=1 i i i competincy based s,

.OGRESS: Some states are boo

C feut: Fall-time L
’U::ﬂ community colleges increased dramatically
Sondtakn 4 yuars

when colleges began using full-tinse
® enmilment satus as the default when Processing
@@ stdent financial aid apphications. The srategy shows
years ! m“ tako 4.7 years students that attending college full-time is oflon mare

atfordable than they expect.

Toxas: To reduce the Bhelihood Florida: The statu bs using
B that students will eam unneocssary coenprvhensive dognw accekeration
and oxoomive crodits, colleges and strategios such as dual enrcliment
universitios lose their state subsady (allowing stiadents 1o eam college
credit while in high school), early admission,
credit by examination, and Advanced
F ‘v/. 1 B, . MIL
These strategios are made possible theough &
bering system that alkows
credits from two-year colloges 1o be casily
tranadermed to four-year instity

;s more efficient
1YS 1O Success.




Too many entering freshmen need
remediation.

Lesing & 2-year of those antaring a 4-year
51.7% = those e m.:m 19.9% colloge enralied in romediation
Y college saicled

2 2 92199

2 9 . .
= = . 3 o
ERERRE BRSNS
; ‘ 2 S0 % A e T
s s s S s o
EEEEYE SHEN55S
I ic, or a low-income student,
1're African American, nic, or a low-incor : )
h" lx':)v’»::f]l,}l«i-‘l \,’Xir- be headed toward the remediation dead end

igh sc ts are
Strengthen high school so that studen
e actually prepared for oo}lege

i Fully prepare students for college.

L I be college-ready upon graduating
E Students shou!

Righ schowl However, colleges and universities

3 responsidility to fix the broken remedial
:: that stops »0 many from secceeding,

Adopt and implement the new
Core State Standards in
reading, writing, and math. Thee
wuntary standants, curmently supported by maone
‘hm o s‘l‘l\ ofler muduple opportunities for
stales s soctoms §0 work together
ol carnculum 1o first-year

® Align high schow

m COUrses,
» Develop bridge commws; and
& Create Spport Programs to help studenss

ke & ssooth transition s college

requirements for entry-level
"college with requi
N “H'h school diplomas. Academic
o a Mgh school diploma shonikd be
he floor for entry %0 postsecondary oducation.
'&.n“m' education coune-taking
et should by aligned. Provide 12th grade
1 designed 1 peepuse students for collepe-

0 Administer college-ready anchor

Assessments in high school, These tests
Bive students, teachers, and Parents a chear
understanding about whether student Is oy
track for college Gilving these assessments as
carly as 10th grade enables Jursors an

wd sevsors bo
addness

academic deliciencies before Colloge

Q Use these on-track assessments to

develop targeted interventions,
K12 systems and Jocal communisy colleges
OF universities can develop prograss gt
Buarantee that sucoessful Students are trly
college ready and exemy
education as troshmen
Use multipl, 0% of stud

readiness for college.

M From remedial

* Recognize that curment college placement
AsesseTs are ot pridictive and should be
supplementod with high school tramacripss to
make recommendations for Appropeiate firss

YA COurses.

* Have all students taking placement caams
FECEVE A testing guide and practice lest and
Hme 10 brush up on their skills bedore testing,

California: The California State University (CSU) system added 4 series of collegy

poadiness questions to the state’s 11th grade exam. After students take the

st they are

Bold whether they ase on triack for collegeloved classes in the CSU system. Plus, CSU i
helpsg high school leachens work with unprepaned studests and is dey loping a 12th

grade transitional curriculum

‘\w Since 205, Care # graduation

P

pequirements huve beon the required high

! 5 roguirement for the state's
public sniversities. Developed joingly
12 and Bigher education systems, they

high school graduates are prepared

Virginia: This is one of several

stades (including Texas, Flocida,

and Kentucky) creating 12¢h grade
transitional courses and end-0f-Course fests
based on college readiness standards and first
year courses. Students who eam high esough
;nns can bypass additoeusl placement tests and
procend directly inso full-credit college courses. J




K MAGAZINE

Kikkoman

DETAILS

Quarterly magazine for
consumers, featured
food trends and original
recipes that highlight
Kikkoman products.
Launched after company
redesigned logo, so
design was bold and
modern to convey new
brand position. Art
directed recipe
photoshoots.
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) ASIAN GRILLING
el A COOK’S TOUR

I.’MM.“‘,

Here's a quick run-down of some Asian griling
Culinary nspirabons

japan

o Vabitime—wul poecon o CIWMARS. 9XEAONG O DCimee
hesrts r Bestt, Braatd on Sandoo ewes. The shusent
w2 dotod 10 @ roetare of wp S, Mt sihe, e ael
g ol Pt over L=
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© Kabunius ("grfied it} Dite 530 et f et and
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fstaneacty ane ity Dot s the ke | The crcked
fout s dypard 1 seucem hoewn a5 v hetey Dong aatr:
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(s ind sanamw. Wem Danmd Gy e Wst poslly 1
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THANK YOU

For more samples, please visit www.emilyyahn.com

[ 4
clear concepts (f compelling design

DESIGN SERVICES BY EMILY YAHN

540-421-1252 (cell) » epsmith417@gmail.com




