


ABOUT EMILY 
With over 10 years experience in creative direction, art direction and 
design, Emily offers creative and technical strengths which combine 
conceptual and design skills for digital and print.  
 
At KSA-Plus Communications, she helped clients develop branding, 
annual reports, websites, corporate identities, and brochures. The firm’s 
focus on non-profit and education has helped Emily develop strong data 
visualization skills and information-driven designs. She joined KSA-Plus 
Communications after working at Ketchum Public Relations, where she 
produced advertising and integrated marketing campaigns for a wide 
variety of consumer-facing and business-to-business clients. At Ketchum, 
Emily also directed photoshoots, collaborated on new business pitches, 
and developed her client facing skills. Prior to Ketchum, Emily was the art 
director and webmaster for Event Solutions, a monthly trade magazine 
for event planners. The tight monthly deadlines honed her ability to 
design quickly while managing production and publication.  
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Design monthly 4-color, 60-page magazine, Event Solutions, for 50,000 event-
industry professionals. Redesigned magazine at beginning of 2004. As webmaster, 
update site and create pages as needed. Traffic all advertising for magazine, create 
ads for clients, design in-house marketing materials. 

EXPERIENCE 
ART DIRECTOR
KSA-Plus Communications
Arlington, VA
November 2009–Present

SENIOR GRAPHIC 
DESIGNER
Ketchum Communications
San Francisco, CA
September 2004–
November 2009

Branding, print and web design for primarily education-related and non-profit 
clients. Sample clients: Bill & Melinda Gates Foundation, DC Public Schools and US 
Department of Education. Duties include art direction and design for brochures, 
annual reports, identities and related materials, e-newsletters, websites, and videos; 
supervise production team of three and freelance designers. 

Print and web design for large, national clients in consumer and business to business 
channels. Sample clients: Clorox, Kikkoman, Häagen-Dazs, Chase credit cards, 
Skinny Cow Ice Cream, Ghirardelli, and DIRECTV. Duties include art direction and 
design for brochures, press kits, mailers, trade show displays, advertising (print and 
web), sales training presentations, video production and website design through all 
stages of production. Supervise and direct photoshoots and illustrators. Active 
member of new business pitching team, helping to win several key accounts. 

ART DIRECTOR/
WEBMASTER
Event Publishing
Tempe, AZ
September 2003–May 2004
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Microsoft  
Office

PhotographyHTML, CSS

Adobe 
Creative 

Cloud

TECHNICAL EXPERTISE 
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SquarespaceWordPress

Weebly



PORTFOLIO 
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PRESCHOOL iPAD CURRICULUM 
CLIENT

DETAILS

Sesame Street

iPad app mock ups for 
digital preschool 
curriculum that 
incorporated daily 
lesson plans with online 
tools. 
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DIRECTV FOODSERVICE CAMPAIGN 
CLIENT

DETAILS

DIRECTV

Ad campaign to market 
DIRECTV’s sports 
packages to restaurants 
and bars. Print and web 
ads developed, as well 
as direct mail and blow-
in cards to coordinate 
with print placements. 
Campaign won Silver 
Addy in San Francisco. 
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GATES FOUNDATION RESEARCH 
CLIENT

DETAILS

Bill & Melinda Gates 
Foundation

Translated cutting-edge 
research that examined 
best practices to predict 
student growth into 
easy-to-understand 
reports, summaries, and 
graphical presentations 
that engaged educators 
and opinion leaders. 

EMILY S. YAHN 



EMILY S. YAHN 



EMILY S. YAHN 



EMILY S. YAHN 



EMILY S. YAHN 



EMILY S. YAHN 



CHARTER SCHOOL WEBSITE 
CLIENT

DETAILS

National Alliance for 
Public Charter Schools

Redesigned website to 
allow for updated CMS 
and expanded visual 
capacity. Model law 
database and data 
dashboard redesigned 
for more robust data 
visualizations. 
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CONAGRA MILLS BROCHURE 
CLIENT

DETAILS

ConAgra Mills

Rebranding and 
launching new product 
lines for ingredient 
manufacturer. Art 
directed photshoot and 
designed brochure. 
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POTATO BROCHURE 
CLIENT

DETAILS

United States Potato 
Board

Recipe brochure for 
school foodservice 
operators to encourage 
incorporating potatoes 
in healthy recipes 
beyond fries and tater 
tots. Art directed recipe 
photoshoot. 
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FOODCAST NEWSLETTER 
CLIENT

DETAILS

ConAgra Food 
Ingredients

Quarterly newsletter for 
food industry 
developers, which also 
promoted client’s spice 
products, to help 
developers stay on 
trend. Designed all 
materials, including 
packaging, and art 
directed recipe 
photoshoots for each 
issue. 
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COLLEGE COMPLETION REPORTS 
CLIENT

DETAILS

Complete College 
America

Creative direction and 
design for national 
reports with complex 
infographics to highlight 
client’s key findings and 
recommendations. 
Reports were featured 
in numerous media 
outlets and brought new 
work to the firm due to 
its revolutionary method 
of story telling. 
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K MAGAZINE 
CLIENT

DETAILS

Kikkoman

Quarterly magazine for 
consumers, featured 
food trends and original 
recipes that highlight 
Kikkoman products. 
Launched after company 
redesigned logo, so 
design was bold and 
modern to convey new 
brand position. Art 
directed recipe 
photoshoots. 
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THANK YOU 
For more samples, please visit www.emilyyahn.com

540-421-1252 (cell) • epsmith417@gmail.com


